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HE I 121 EETERE R A ZATEE R > BE RSN EFEN « BIR/NE
FIREEEAT (BE) ~ 45 VURAYEET - ERER L - R EE BT RS HIER
BRERANRE LI  BTRZEESELAER - H 121 HEL2EHEAE - 015
HHEEE 121 (B AFREE > FRAFW 12{7 > AatEFH 1452 17 - HEFEEE
B2WANE > ZRtBRARCARRER - B LS EAREEHEHENAFEER
AUEE BRI ST - DARIRAGEETT&ET 0 2 - PGSO EI L3RI - BRaiiA
B9 H BRI B B A PRIES T > MaERAR S RO > DRI 2 A = i 2 -
e EEEEE - DUTESZ R A ERWEIRER —EH AFEFE - S0
BHEHEL 1,191 {7 > B 82% - ——ia R B fTE - ZIFRRE 2 20 17
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FERREHIEATE - ZHEEZIERZE > E—&ERAE HA G EHREE
E R ZEP A LB HIEN - SEAEME R EIH E bR o (HAEFR
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NS » SEERARRBNEE 2h B 44% - MEE EHN BT A 282D
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LRy %
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PR HETERE T > DR EEEE S A ERE - L EEH
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*— ' MEEESRBERFIEREBRDMIGR
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5 384 328

Z 787 67.2
Fam

K— 255 21.8

K= 333 28.4

K= 288 24.6

K (&) 295 252
BERFEAR

H 748 63.9

fie 423 36.1
25

BEEk 515 44.0

T 656 56.0
EEEALALA

5 FAVEEHS 161 13.7

e 554 473

AR 35 3.0

T 421 36.0

EHE R > R E R TR - B - My L171 (A E
RESEEREEE B ABEREER (748 {7) HEEEHHEEM (423
) > FIFATEE TR ERCIR AT - FEA R AT T e S T A R
AR FIET - LA U & B R RETERITER] -

123 T B A7

FHEEREHTERE - ETHEHEE TRERUEEE R - 5 b5
F{#EM Cronbach’s o BREIEEREITHYHIENREE - DIHESRIHEE [HEF Gk RS
RRERAISE - Hot > $HEMEIPRERET O > FREEER (36 EIH) SEIT
Fife sy 93 FEorRETIhEEN: ~ REM: - KBRE=(ERIENEE ST i
o (REURFF Ry 918 ~ 932 ~ 931 » NETNFRYE—EH - B ElREZANERA o GE > #tt
FAMERERIEE - 5K StEEHEITHEY > BEMEH o B 967 > #5001
FEOK A ~ B~ BV TS EUE Ry 896 ~ 922 ~ 901 ~ 942 > H AEMIFRIE
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e FRGESEERGHEERESE A EAEEEE (728 L)
EEHEEREHE (423 ) - ohlETEIPE - EEITHELEEERVERE 21
Firts o BHEFTRIY 90 - HEEHFEREAEN 728 (7% » Fifs o EKFR 972
963 ~ .905 ; MEEAFEIRLAN 423 (3G » Frfs o EIRFR 974 ~ 970 ~ 909 »
EBENEEEREE - MmEPE  @ETHBEENE = RBEEHNEEGEE
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The Relationships Between Webpage Marketing, Brand Image,
and Student Loyalty in Teacher Education Departments

Yu-Chuan CHEN

Abstract

Teacher education departments take advantage of webpages as a marketing tool to have
interaction with students. This study aimed to investigate the relationships among webpage
marketing, brand image, and student loyalty in teacher education departments. Self-administered
questionnaires were distributed to teacher education departments in different universities and
1,171 valid ones were returned. The confirmatory factor analysis demonstrated a satisfactory fit
of the theory, and structural equation modeling was used to validate the research model.
Empirical results revealed that brand image played an effective and positive intermediary role in
the research model. Brand image, including the functional, experiential and symbolic factors,
has proved useful and influential on student loyalty. The research findings provide insight into

the management of teacher education departments, and suggest areas for future research.

Keywords: brand image; webpage marketing, student loyalty; teacher education department
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